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“et 4% Noter This question paper contains two parts A and B.~
1) Part- A for 10 marks, ii) Part - B for 50 marks.

= Part-A is a compulsory question which consists of ten sub-questions from all units
carrying equal marks.

= Part-B consists of ten questions (numbered from 2 to 11) carrying 10 marks each. Each

e _...of these questlons is from each.unit and may contain sub-questions. For each questlon___.__._
¢ thefe:will be'an “either” “or” choice, Wthh means that there will be j "j-._questlons from
R Y “...¢ach unit and-the student should answereither of the two. questions: oty F
PART - A
(10 Marks)
...... l.a)  Define Consumer Behaviour. [1]
o by “How- does economic Instablhty affect consumer purchasmg patternb'? 119
A Whiat is the impact of ¢ross- -cultural consumer behavior on global____market:ng strdtegleb?
[1]
d) How does the Family Decision-Making Model explain households purchase decisions?
[1]
e) Define consumer motivation and provide an example of how businesses use it in
marketing. [1]
S f)--What are the key. components.of attitude formdtxon in consumer behdvlor" ST A
/@ Whatis problem recognition? - A LA LA
w4 ) List and briefly describe two models of consumet decmon mak1 Y
1)  What is Consumerism? [1]
j)  Define responsible advertising and provide an example. [1]

PART -B
(50 Marks)

J-.“Discuss the researc,hprocess 1nunderstand1ng ‘consumer behavior,* /

Examine consumer behaviour towards the branded products with an example. [5+5]
OR

3. Discuss the strategies to be adopted by FMCG companies to attract rural consumers and

build brand loyalty. Illustrate. [10]

4. :__.--"""""'Dlst:uss the 1nﬂuence of culture, sub-culture and porsonahty on consumer behav;or [l 0]

DR N\ b

5. D1scuss the key components of the Howard Sheth Model of consumer behav1or [10]

6.a)  Analyze the process of consumer perception.
b) Illustrate the concept of personality, self-concept in consumer behaviour. [5+5]
OR
“Discuss the rol¢ of information processing in corisumer. decision- makmg
; .____Examme the. Ldl..lbeb of Lhangm g ammdes of 1ndw1dual consurners P




Explain the consumer decision-making process w1th suitable example
""'---Illurstrate the concept of dlfquiOT] of mnovatlon %
) """"""'Examme the Importance of post-purchase behavior in shapmg consumer loyalty and
brand perception. Illustrate with suitable examples. [10]

10.a) Analyze the role of consumer information in ethical marketing.

b) Illustrate the marketer respond to consumer issues with a suitable example. [5+5]
OR .. . o
; D ciiss how! Ctth cen51derat10ns influence marketmg towards con mers
.......... b)..“Describe the coricept of consumer safety with an.éxample. 58]
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